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Written and Directed by: Jalmari Helandar
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Rating: Not Rated by the MPAA

World Premiere: Locarno Film Festival 2010 – Winner: Piazza Grande Award
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- SYNOPSIS


It's the eve of Christmas in northern Finland and an 'archeological' dig has just unearthed the real Santa Claus. But this particular Santa isn’t the one you want coming to town. When all the local children begin mysteriously disappearing, young Pietari and his father Rauno, a reindeer hunter by trade, capture the mythological being and attempt to sell Santa to the misguided leader of the multinational corporation sponsoring the dig.  Santa's elves, however, will stop at nothing to free their fearless leader from captivity.  What ensues is a wildly humorous nightmare – a fantastically bizarre polemic on modern day morality.

RARE EXPORTS: A CHRISTMAS TALE is a re-imagining of the most classic of all childhood fantasies, and is a darkly comic gem soon to be required perennial holiday viewing.

- DIRECTOR’S STATEMENT


Our goal was to make a new kind of Christmas tale. In this tale there is no flying on a sleigh or sucking on peppermint bars, even though there is Santa Claus in the story. No. The idea was to make a fantasy film about the real and original Finnish Santa Claus, not his modern travesty that is already too familiar to everyone.

The events happen mainly in a bankrupted reindeer slaughterhouse. The father of a little boy is struggling to keep the family business going. Their way of living is dying and it seems there is nothing they can do about it. Because of that he has no time for his son and he does not realize how scared the boy is. But this Christmas holds a surprise for them all. A chain of peculiar events will even save the family business. 

I wanted to handle great events in small circles and create fantasy with a realistic approach. Even though the everyday life in the film is slightly emphasized or stylized, the thought behind it is that this could really happen. We do not need computer generated special characters or wondrous fairy tale worlds. What we need is a scary looking old man and an old reindeer slaughterhouse.  

The feel of the film is isolated. A small community rests in the shadow of huge mountains and in the middle of large open spaces. I wanted to show how small the people really are against nature and the ancient creatures that have been here far longer than us. In this film normal people are caught in the middle of supernatural events. Still, there is also a comedy side of the style. After all we are dealing with Santa, not space aliens.

It is peculiar that no one has taken up this subject matter before. It feels like no one has even thought about what the real Santa Claus might have been like. What did the notorious Yule Goat that used to go from house to house in the old days represent, and why were Christmas and Santa Claus forced into the complete opposite of their roots? The horned creature that used to bring twigs to children is now a chubby, red-coated every child’s best friend.

Still, after all of this, children still seem to be afraid of Santa Claus and wait for him with anxiety. They have the same feelings about spiders and snakes. It’s called the self-preservation instinct.

Jalmari Helander, author/director

- THE KRAMPUS AND SANTA CLAUS


   

Steeped in the lore of Pre-Christian Alpine traditions, the children of Northern Europe were told that if they lived a life of purity, St. Nicholas would bestow gifts and treats upon them during the frozen month of December. Unlike the archetypical modern Santa Claus, however, the bishop-robed Nicholas refrained from punishing the naughty children, instead parceling out the task to a ghastly helper from below – the demonic Krampus.

Unquestionably evil, even upon first glance; The Krampus is a traditional red devil – complete with long, pointed tongue, cloven hooves, and the curled horns of a goat. Relishing in his punishment of the naughty children, he was often depicted beating them with a birch rod, wrapping them in chains, or tossing them into a wicker basket that he’d then carry back to Hell.

During the holiday season in centuries gone by, hell-raising young men in Germany and Austria would dress up as The Krampus during the first week of December, terrifying children and scaring them out of misbehavior. The evenings of terror became so widespread and influential that December 5th eventually became known as Krampusnacht – The Night of the Krampus.

As Santa Claus became a cultural icon in mid-1800s America, the holiday greeting card craze exploded across Europe, with the postal service buried under mountains of cards every winter. In Austria, Germany, and central Europe, Nicholas’ devilish companion became a seasonal favorite and in time, the phrase "Grüß Vom Krampus!" (Greetings from Krampus!) became as popular as “Season’s Greetings.”

Back in the United States, Coca Cola’s influential and enduring image of Santa Claus played a central role in recreating the image of a traditional Christmas. While America’s family-friendly St. Nick dropped his infernal assistant, he quite subtly took on many of The Krampus’ traits. Gone were Nicholas’ once white robes, replaced by a dark crimson. And Santa now had a vindictive streak, placing coal in naughty children's stockings and, as famously described in the 1932 tune, knowing “if you've been bad or good… so be good for goodness’ sake!”

Although modern Christmas’ pagan beginnings have been long-since glossed over and repressed, many of the holiday’s events we joyfully take part in can be credited to these dark origins. Looking closely, the strange relationship between Jolly Saint Nick and the vile Krampus becomes abundantly clear: Santa and his devilish minion never actually split up… but rather, became one.

Now, with The Krampus being introduced to a whole new generation, the world has the chance to re-discover one of Christmas’ oldest and cruelest characters: an age old devil – now hidden deep inside the joyous Santa Claus – who still holds court over his ancient, frozen holiday.

-  BIOS


Jalmari Helander – Writer/Director

Born in Helsinki Finland. Jalmari Helander is gaining momentum shooting tv commercials. Having entered the commercials scene in 2003, his career has been on a rise ever since, with his very first TVC in for a local alcopop receiving Effie & Adprofit Awards, the next one for a local magazine getting on the shortlist at Clio 2004, and work soon following for Nokia, Finnish Defence Forces and hotly tipped rapper Redrama (EMI/Virgin) among others. 

Ever since, he’s worked with the biggest brands in Finland, and now has also started to gain international recognition. He has been showcased on shots (Issue #94, “Sunflowers”) and awarded as the “Best Director” in the traditional best of the year –roundup for the Finnish Magazine “City”. Outside of Finland he’s most well known for his short film work “Rare Exports Inc.” which tells the story of a fictional company in the business of capturing and selling wild Santa Clauses to the shopping malls all around the world. 

So far the film has won audience and jury awards at San Sebastian Film Festival, been included in the MoMa collection in New York, and has been shown on TV in France (Canal+), Spain (Canal+), Italy (NBC Universal), Australia (SBS), and Finland.  

His style is action based and very cinematographic, with a twist of comedy.

Mika Orasmaa – Director of Photography
Mika Orasmaa is currently filming a 12-part drama series for the Finnish broadcasting company, YLE, after the completion of several long-term projects in 2007. Projects from 2007 included DP for another YLE television series, Love Stories (dir. Miikko Oikkonen), and post-production for a feature film Christmas Story (dir. Juha Wuolijoki, prod. Snapper Films) which premiered the end of 2007. Mika’s work on Christmas Story also earned him the Jussi Award for Best Cinematography in 2007.

His work includes also documentaries Riot-On! (dir. Kim Finn, 2004) Pyromania for channel Four/UK (dir. Jan Wellman, 2006), short films Maxmillian Tarzan, Ukkonen, Rare Export II and The Fakir (dir. Jalmari Helander). He has shot award-winning television films Gourmet Club (dir. Juha Wuolijoki, 2004) and Skene (dir. Jappe Päivinen, 2003). In addition, Mika has an immense catalogue of commercial work and music videos to his name, including a recent Eurovision starter for the rock band, Lordi (dir.Antti Jokinen, 2007).

Mika graduated from the prestigious Art and Design School in Helsinki. He has since gone on to co-found an advertising company Kuubi Ltd, and was also Lead Visual Designer for Riot Entertainment Ltd, responsible for the foreign cinematic marketing of titles including Lord of the Rings and X-Men.

 - CREDITS


Cast: Onni Tommila, Jorma Tommila, Per Christian Ellefsen, Tommi Korpela, Rauno Juvonen, Ilmari Järvenpää, Peeter Jakobi, Jonathan Hutchings, Risto Salmi

Producer: CINET / Petri Jokiranta

Co-producers (company/producer):

Pomor Film / Knut Skoglund

Love Streams agnès b. Productions / François-Xavier Frantz

Davaj Film / Anna Björk

FilmCamp

Filmpool Nord

Based on the Original Idea by
The Helander Brothers

Written and Directed by

Jalmari Helander



Director of Photography

Mika Orasmaa F.S.C


Production Design


Jalmari Helander


Set Design



Torunn Anfinsen






Liv Ask



Set Manager



Runar Waag



Sound Design



Tuomas Seppänen








Timo Anttila






Jussi Honka

Music




Juri Seppä






Miska Seppä




Costume Design


Saija Siekkinen


Make-up Artist



Salla Mäntymaa


Editing




Kimmo Taavila

Visual Effects



Fake Graphics
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